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AcAapemic PosITiON

The Chinese University of Hong Kong, CUHK Business School

Assistant Professor of Marketing 2026 - present

EpucaATiON

University of Michigan, Stephen M. Ross School of Business

Ph.D. in Marketing 2026
University of Michigan
B.S. Highest Distinction in Economics (Highest Honors); Mathematics 2020

RESEARCH INTERESTS

Substantive: Platform Economy, Social Media, Information Economics, Public Policy

Methodological: Field Experiment, Structural Modeling, Al, Causal Inference

PuBLICATIONS

Fong, Jessica, Puneet Manchanda, and Yu Song (2026). “How Effective Is Suggested Pric-
ing? Experimental Evidence from an E-Commerce Platform” Forthcoming, Journal of Marketing
Research

Song, Yu, and Puneet Manchanda (2025). “Frontiers: Does Carrying News Increase Engage-
ment with Non-News Content on Social Media Platforms?” Marketing Science 44(4): 748-759.

WORKING PAPERS

“Optimizing Multi-Stage Personalization in the Customer Journey" Major Revision, Marketing
Science



CONFERENCE PRESENTATIONS

48th ISMS Marketing Science Conference, Nova School of Business and Economics, June 2026
Theory + Practice in Marketing Conference, Esade Business School, June 2026

Marketing Dynamics Conference, ESSEC Business School, May 2026

Workshop on Platform Analytics, University of California, San Diego, April 2026

24th International Industrial Organization Conference, Northeastern University, April 2026
6th Al in Management Conference, University of Southern California, March 2026
Wharton Customer Analytics Symposium, University of Pennsylvania, May 2024

Haring Symposium, Indiana University, April 2024

Conference on Al, ML, and Business Analytics, Temple University, December 2023

45th ISMS Marketing Science Conference, University of Miami, June 2023

Conference on Al, ML, and Business Analytics, Harvard Business School, December 2022
Annual Data Science & AI Summit (Poster), University of Michigan, November 2022

44th ISMS Marketing Science Conference, University of Chicago, June 2022

5th Annual Data for Public Good Symposium (Poster), University of Michigan, March 2022
Platform Strategy Research Symposium, Boston University, July 2021

19th ZEW Conference on the Economics of ICT, June 2021

43rd ISMS Marketing Science, University of Rochester, June 2021

InvITED TALKS

Xi’an Jiaotong University, School of Management, November 2025

University of Illinois Urbana—Champaign, Gies College of Business, November 2025 (Canceled)
University of Cambridge, Judge Business School, November 2025 (Canceled)

Peking University, Guanghua School of Management, November 2025

Boston College, Carroll School of Management, October 2025

London Business School, October 2025

University of Notre Dame, Mendoza College of Business, October 2025

INSEAD, October 2025



City University of Hong Kong, College of Business, October 2025

The University of Hong Kong, HKU Business School, September 2025

The Chinese University of Hong Kong, Shenzhen, September 2025

The Chinese University of Hong Kong, CUHK Business School, September 2025
Nanyang Technological University, Nanyang Business School, September 2025

University of South Carolina, Darla Moore School of Business, September 2025

AwARrRDS AND HONORS

AMA-Sheth Foundation Doctoral Consortium Fellow, 2025

ISMS Doctoral Consortium Fellow, 2025

Rackham Predoctoral Fellowship, University of Michigan, 2025

NBER Digital Economics and Al Tutorial Fellow, 2025

Milton G. and Josephine Kendrick Marketing Award, University of Michigan, 2024, 2025
Stark Award for Academic Excellence, University of Michigan, 2024

Haring Symposium Fellow, Indiana University, 2024

Thomas W. Leabo Memorial Award for Teaching Excellence, University of Michigan, 2024
Wharton Al & Analytics for Business Data Grant, 2023

NBER Economics of Privacy Tutorial Fellow, 2022

Highest Distinction, University of Michigan, 2020

Sims Prize in Economics, University of Michigan, 2020

Highest Honors in Economics, University of Michigan, 2020

TEACHING

University of Michigan

Marketing Management (Undergraduate), Spring 2023

— Thomas W. Leabo Memorial Award for Teaching Excellence



SERVICE

Ad Hoc Reviewer

Journals
Marketing Science, Management Science
Conferences

AMA Academic Conference, AMA Marketing and Public Policy Conference, Conference
on Information Systems and Technology (CIST)

Discussant

BSE Summer Forum Workshop on Quantitative Marketing, 2026
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