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Academic Position  

Assistant Professor of Marketing, The Chinese University of Hong Kong Current 

Postdoctoral Research Associate, Northeastern University 2023 – 2025 

 

Education  

Ph.D., Behavioral Marketing, Yale School of Management 2023 

M.A. & M.Phil., Marketing, Yale School of Management 2019 

M.S., Business Administration (Marketing), Seoul National University 2016 

B.A., Economics (With Distinction), University of California, Berkeley 2010 

 

Research Interests 

Consumer Behavior, Artificial Intelligence, Judgment and Decision Making, Research Methods 

 

Publications 

* : Equal Contribution 

The relationship between political ideology and judgments of bias in distributional outcomes 
Jin Kim * & Gal Zauberman * (2024) 
Nature Human Behaviour 
https://doi.org/10.1038/s41562-023-01779-3 

Judgements of bias vary with observers’ political ideology and targets’ characteristics 
(Research Briefing) 
Jin Kim * & Gal Zauberman * (2024) 
Nature Human Behaviour 
https://doi.org/10.1038/s41562-023-01780-w 

Achievement (not effort) makes people feel entitled to rewards 
Corey Cusimano, Jin Kim, & Jared Wong (2025) 
Proceedings of the National Academy of Sciences 
https://doi.org/10.1073/pnas.2409131122  

The adoption and efficacy of large language models in US consumer financial complaints 
Minkyu Shin, Jin Kim, & Jiwoong Shin (2026) 
Nature Human Behaviour 
https://doi.org/10.1038/s41562-026-02409-4 
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Publications (Continued) 

* : Equal Contribution 

Large language models have the potential to level the playing field in consumer financial 
complaints (Research Briefing) 
Minkyu Shin, Jin Kim, & Jiwoong Shin (2026) 
Nature Human Behaviour 
https://doi.org/10.1038/s41562-026-02411-w 

Creators have difficulty abandoning ideas they generated 
Jin Kim * & George E. Newman * (2026) 
Accepted for publication at Scientific Reports  
An old version of the manuscript: https://doi.org/10.31234/osf.io/zusgh_v1 

Racial differences in the income-well-being gradient 
Bouke Kline Teeselink, Jin Kim, & Gal Zauberman (2025) 
Judgment and Decision Making 
https://doi.org/10.1017/jdm.2025.10015 

Superhuman artificial intelligence can improve human decision-making by increasing novelty  
Minkyu Shin *, Jin Kim *, Bas van Opheusden, & Thomas L. Griffiths (2023) 
Proceedings of the National Academy of Sciences 
https://doi.org/10.1073/pnas.2214840120 
   - Mentioned or covered by 20+ news outlets (e.g., The Atlantic, Forbes, and Scientific American) 

AI fatigue: The hidden challenge in the race for AI adoption 
David De Cremer, Kwong Chan, & Jin Kim (2026) 
The European Business Review 
https://jinkim.science/docs/de-cremer-et-al-2026-tebr-ai-fatigue.pdf 

Managing the dual challenge of AI adoption: An integrative framework for employee and 
customer success 
Koen Pauwels, Claire Mahon, Jin Kim, & David De Cremer (2026) 
Business Horizons 
https://doi.org/10.1016/j.bushor.2026.06.010 

Reproducibility and robustness of economics and political science research 
Abel Brodeur, Derek Mikola, …, Jin Kim , … [300+ authors] (2026) 
Nature  
https://doi.org/10.1038/s41586-026-10251-x 

Walk this way: How weight distorts gender identification of point-light walkers 
Jared Wong * & Jin Kim * (2024) 
Social Cognition 
https://doi.org/10.1521/soco.2024.42.2.133 

The spiritual contagion scale: A measure of beliefs in the transfer of metaphysical properties 
Jin Kim, George E. Newman, Natalie O. Fedotova, & Paul Rozin (2023) 
Journal of Consumer Psychology 
https://doi.org/10.1002/jcpy.1331 
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Manuscripts Under Review / Preprints / Working Papers 

* : Equal Contribution 

People think they deserve rewards for AI’s work  
Jin Kim *, Veronika Izmaylova, & Corey Cusimano * (2026) 
Revise & Resubmit at Proceedings of the National Academy of Sciences 

The originality ostrich effect  
George E. Newman * & Jin Kim * (2026) 
Revise & Resubmit at Scientific Reports  
https://doi.org/10.31234/osf.io/7hn6z_v1 

The AI penalty: People reduce compensation for workers who use AI  
Jin Kim, Shane Schweitzer, David De Cremer, & Christoph Riedl (2026)  
https://doi.org/10.31234/osf.io/f3jb4 

How to capture and study conversations between research participants and ChatGPT: 
GPT for Researchers (g4r.org) 
Jin Kim, David De Cremer, & Corey Cusimano (2025)  
An old version of the manuscript: https://doi.org/10.31234/osf.io/u59mg_v1 

ChatGPT is more likely to be perceived as male than female 
Jin Kim *, Jared Wong *, & David De Cremer (2025) 
An old version of the manuscript: https://doi.org/10.31234/osf.io/z8abp  

Weighting experimental data? Lessons from reproducing Chu and Recchia (2022)  
Jin Kim * & Jared Wong * (2025) 
https://doi.org/10.31234/osf.io/56t7s 

Levels of self-threat and compensatory consumption  
Jin Kim * & Jared Wong * (2022) 
https://doi.org/10.31234/osf.io/j2dmb 

 

Research Tools (Analysis Software) Developed 

GPT for Researchers (g4r.org) – A platform for creating a GPT interface and embedding it in a 
study to enable and capture study participants’ interactions with ChatGPT 
Jin Kim (2025). 
Website: https://g4r.org 
Preprint: https://doi.org/10.31234/osf.io/u59mg_v1 

R Package ‘kim’: A Toolkit for Behavioral Scientists (Version 0.6.4). The Comprehensive R 
Archive Network (CRAN).  
Jin Kim (2026). 
https://cran.r-project.org/web/packages/kim/kim.pdf 

Floodlight Analysis Tool (“FAT”) v0.5: A Tutorial [Computer Software and Web Application].  
Jin Kim (2022).  
https://floodlightanalysis.com/floodlight.pdf 

 


